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Fruit Juice Beverage Industry Market Research (China)

Instruction: the report involves statistics, research and analysis of major enterprises engaged in the fruit
juice beverage industry in China, including Beijing Huiyuan Group, Beijing Huiyuan Group Jizhong Branch
Co., Ltd., Beijing Huiyuan Group Guilin Ecology Fruit Industry Co., Ltd., Gongyi Huiyuan Beverage & Food
Co., Ltd., Beijing Huabang Food Co., Ltd., LOLO Group Co., Ltd., Beijing LOLO Beverage Co., Ltd.,
Wahaha Group, Jilin Wahaha Beverage Co., Ltd., Xuzhou Wahaha Beverage Co., Ltd., Uni-President
Group., Chongging Tinghsin Food Co., Ltd., Beijing Coca-Cola Beverage Co., Ltd., Shenzhen Pepsi-Cola
Beverages Co., Ltd. and Shanghai Dole Food Co., Ltd., etc.

CHAPTER 1 A BRIEF INTRODUCTION OF FRUIT JUICE BEVERAGE INDUSTRY

SECTION | STUDY RANGE OF FRUIT JUICE BEVERAGE INDUSTRY REPORT
| Definition of Fruit Juice Beverage
SECTION Il ANALYZING THE CHARACTERISTICS OF FRUIT JUICE BEVERAGE INDUSTRY
| Analyzing Industrial Barriers in Fruit Juice Industry
Il Analyzing Industrial Concentration Ratio in Fruit Juice Industry
IIl Analyzing the Life Cycle of Fruit Juice Beverage Industry
IV Analyzing the Payback Period in Fruit Juice Industry
V Analyzing Competitive Characteristics in Fruit Juice Industry

CHAPTER 2 ANALYZING WORLD FRUIT JUICE BEVERAGE MARKET

SECTION | ANALYZING WORLD FRUIT JUICE BEVERAGE MARKET SCALE
| General Review
Il the Situation of Concentrated Cider

SECTION Il ANALYZING THE AMERICA’'S FRUIT JUICE MARKET

SECTION Il ANALYZING EUROPE’'S FRUIT JUICE BEVERAGE MARKET

CHAPTER 3 ANALYZING FRUIT JUICE BEVERAGE PRODUCTION IN CHINA

SECTION | GENERAL SITUATION OF FRUIT JUICE BEVERAGE PRODUCTION IN CHINA

| Gross Output of Fruit Juice Beverage of China from the year of 2002 to the year of 2007

Il Characteristics of Fruit Juice Beverage Output Growth in China from the year of 2002 to the year of
2007
SECTION Il REGIONAL STRUCTURE OF FRUIT JUICE BEVERAGE OUTPUT

| Regional Concentration of Output from the year of 2003 to the year of 2007

Il Development Trend of Fruit Juice Production in Different Regions of China from the year of 2003 to the
year of 2007
SECTION Il OUTPUT SCALES AND STRUCTURE

I Analyzing the Output Scales of Fruit Juice Beverage Enterprises in China from the year of 2003 to the
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year of 2007

Il Development Trend of Production Scale Distribution of China’s Fruit Juice Beverage Enterprises from
the year of 2003 to the year of 2007
SECTION IV CHARACTERISTICS OF FRUIT JUICE BEVERAGE PRODUCTION IN CHINA

| General Characteristics of Fruit Juice Beverage Production in China

Il Product Characteristics of China’s Fruit Juice Beverage

[II Output Concentration Degree of China’s Fruit Juice Enterprises during the period from the Year of
2003 to the Year of 2007

CHAPTER 4 ANALYZING THE OPERATION OF CHINA’S FRUIT JUICE BEVERAGE INDUSTRY

SECTION | ANALYZING THE SCALE OF CHINA’S FRUIT JUICE BEVERAGE INDUSTRY

| The Quantity of Fruit Juice Beverage Enterprises and Staff Employed by the industry from 2002 to 2007

Il Asset Sizes and Their Changes in China’s Fruit Juice Beverage Industry during the Period from the
year of 2002 to the year of 2007

lIl Sales Revenues and Their Changes in China’s Fruit Juice Beverage Industry during the Period from
the year of 1998 to the year of 2007
SECTION Il ANALYZING PROFITABILITY OF CHINA’S FRUIT JUICE BEVERAGE INDUSTRY

| Costs and Expenses in China’s Fruit Juice Beverage Industry during the period from the year of 2000 to
the year of 2007

Il Profit Structure in China’s Fruit Juice Beverage Industry during the period from the year of 2003 to the
year of 2007

[l Comparison among Profitability of Enterprises with Different Scales from the year of 2004 to the year of
2007
SECTION Il ANALYZING THE EFFICIENCY IN FRUIT JUICE BEVERAGE INDUSTRY

I Analyzing the Capital Efficiency from the year of 1998 to the year of 2007

Il Analyzing Labor Efficiency in China’s Fruit Juice Beverage Industry from the year of 1998 to the year of
2007
SECTION IV GENERAL COMPARATIVE STUDY ABOUT FRUIT JUICE BEVERAGE AND SOFT DRINKS

| Comparison about Their Output from the year of 2002 to the year of 2007

Il Comparison about Scales of Fruit Juice Beverage Enterprises and those of Soft Drinks Enterprises from
the year of 2002 to the year of 2007

[l Comparison about Sales Revenues of Fruit Juice Beverage Enterprises and those of Soft Drinks
Enterprises from the year of 2002 to the year of 2007

IV Comparison about Profit in Fruit Juice Beverage Industry and that in Whole Soft Drinks Industry from
the year of 2002 to the year of 2007

V Comparison about Efficiency in Fruit Juice Beverage Industry and that in Whole Soft Drinks Industry
from 2002 to 2007

CHAPTER 5 ANALYZING MARKET DEMAND FOR FRUIT JUICE BEVERAGE IN CHINA

SECTION | ANALYZING THE GENERAL MARKET DEMAND FOR FRUIT JUICE BEVERAGE IN CHINA

I Analyzing the General Market Demand for Fruit Juice Beverage in China from the year of 1998 to the
year of 2007

Il Studying the Point of Growth of the Demand for Fruit Juice Beverage in China
SECTION Il ANALYZING THE CHARACTERISTICS OF THE DEMAND FOR FRUIT JUICE BEVERAGE
IN CHINA

| Consumption Market is upgrading

Il Female Image of Fruit Juice Beverage Brand has won Recognition

[l Consumption of Fruit Juice Beverage Has Appeared Geographic Characteristics obviously, and most is
consumed in Southeast littoral of China

IV Fruit Juice Beverage Market in China Has Stepped into Brand Competition Stage

CHAPTER 6 STUDYING FRUIT JUICE BEVERAGE CONSUMERS IN CHINA
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SECTION | ANALYZING FRUIT JUICE CONSUMPTION FREQUENCY IN CHINA'S MAJOR CITIES

I Comparison about Fruit Juice Consumption Frequency in the Nine Cities of China

Il Analyzing Comprehensive Consumption Frequencies of Consumers in Different Age ranges in Major
Cities of China
SECTION Il ANALYZING FRUIT JUICE BEVERAGE CONSUMPTION BEHAVIOR

I Analyzing Consumption Motives of Fruit Juice Beverage Consumers in Major Cities of China

Il Studying Brand Preference of Fruit Juice Consumers in Major Cities of China
SECTION Il ANALYZING PACKAGING PREFERENCE OF FRUIT JUICE CONSUMERS

| General Situation of Packaging Preference of Fruit Juice Consumers and Comparison about it in
Different Cities of China

Il Studying Packaging Preference of Fruit Juice Consumers in Different Age Ranges in Nine Major Cities
of China
SECTION IV STUDYING HEAVY DRINKERS OF FRUIT JUICE BEVERAGE

| Age Distribution of Heavy Drinkers of Fruit Juice Beverage

Il Analyzing Influencing Factors of Fruit Juice Beverage Heavy Drinkers’ Purchase Decision

CHAPTER 7 ANALYZING THE FRUIT BEVERAGE IMPORT AND EXPORT IN CHINA

SECTION | ANALYZING THE FRUIT BEVERAGE IMPORT OF CHINA

I Analyzing the import volume and value of fruit juice in China

Il Analyzing the fruit beverage import categories of China

[l Analyzing the area of import source and demand of fruit beverage in China
SECTION Il ANALYZING THE FRUIT BEVERAGE EXPORT OF CHINA

| Analyzing the export volume and value of fruit juice in China

Il Analyzing the export categories of Chinese fruit beverage from 2001 to 2007

[Il The export situation of orange juice in China from 2001 to 2007

IV The export situation of pomelo juice in China from 2001 to 2007

V The export situation of citrous juice in China from 2001 to 2007

VI The export situation pinecider in China from 2001 to 2007

VII The export situation grape juice in China from 2001 to 2007

VIII The export situation cider in China from 2001 to 2007

IX Analyzing the export destinations of fruit beverage in China

X Analyzing the export supply area of fruit beverage in China

CHAPTER 8 GENERAL SITUATION OF FRUIT BEVERAGE MARKET IN CHINA

SECTION | ANALYZING THE EXTERIOR ENVIRONMENT OF FRUIT JUICE BEVERAGE
| Economic environment
Il Policy environment
[Il The debut of industry criterion of “Turbid Cider Concentrate”
SECTION Il SWOT ANALYZING OF FRUIT BEVERAGE INDUSTRY IN CHINA
| The strengths of fruit beverage industry in China
Il The weaknesses of fruit beverage industry in China
[Il Analyzing the opportunities of the development of fruit beverage industry in China
SECTION Il THE DEVELOPMENT FEATURES OF CHINESE FRUIT BEVERAGE INDUSTRY
| Varieties of the fruit beverage brands and the fierce competition
Il The new brands compete with the old ones directly, with different advantages
Il The low market concentration and shortage of strong brands
IV There is large dimension for the market and there needs more development

CHAPTER 9 ANALYZING THE REGIONAL MARKET OF FRUIT BEVERAGE IN CHINA
SECTION | ANALYZING THE FRUIT BEVERAGE MARKET OF NORTH CHINA FROM 2002 TO 2007

| Analyzing the fruit beverage industry of North China as a whole
Il Analyzing the fruit beverage industry in Beijing
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I1l Analyzing the fruit beverage industry in Tianjin

IV Analyzing the fruit beverage industry in Hebei Province

V Analyzing the brand structure of fruit beverage in North China
SECTION Il ANALYZING THE FRUIT BEVERAGE MARKET OF MIDDLE SOUTH CHINA FROM 2002 TO
2007

| Analyzing the fruit beverage industry of Middle south China as a whole

Il Analyzing the fruit beverage industry in Guangdong Province

[Il Analyzing the fruit beverage industry in Henan Province

IV Analyzing the fruit beverage industry in Hubei Province

V Analyzing the brand structure of fruit beverage in Middlesouth China
SECTION Il ANALYZING THE FRUIT BEVERAGE MARKET OF EAST CHINA FROM 2002 TO 2007

| Analyzing the fruit beverage industry of East China as a whole

Il Analyzing the fruit beverage industry of Shandong Province

[Il Analyzing the fruit beverage industry of Zhejiang Province

IV Analyzing the fruit beverage industry of Shanghai

V Analyzing the fruit beverage industry of Jiangsu Province

VI Analyzing the fruit beverage industry of Jiangxi Province

VII Analyzing the brand structure of fruit beverage in East China
SECTION IV ANALYZING THE FRUIT BEVERAGE MARKET IN NORTHWEST CHINA FROM 2002 TO
2007

| Analyzing the fruit beverage industry of Northwest China as a whole

Il Analyzing the fruit beverage industry of Shaanxi Province

Il Analyzing the fruit beverage industry of Sinkiang

IV Analyzing the brand structure of fruit beverage in Northwest China

CHAPTER 10 ANALYSIS ON CHINA’S FRUIT JUICE BEVERAGE MARKET COMPETITION

SECTION | CHARACTERISTICS OF CHINA'S FRUIT JUICE BEVERAGE MARKET COMPETITION
| Three Competing Groups
Il Categories and Brand Competition Status Quo
[l Consumer Subdivision Market Competition
IV Competitive Regional Market Characteristics
SECTION Il ANALYSIS ON CHINA'S FRUIT JJUICE BEVERAGE COMPETITION PATTERNS
| 2001-2005, Brand Competition Pattern Analysis
Il Profound Analysis on Chinese Fruit Juice Beverage Industry Competition

CHAPTER 11 ANALYSIS ON LEADING ENTERPRISES OF FRUIT JUICE BEVERAGE INDUSTRY

SECTION | BEIJING HUIYUAN BEVERAGE & FOOD GROUP
| Brief Introduction
Il Business Scope
[1 2002-2007 Management Analysis
SECTION Il BEIJING HUABANG FOOD CO., LTD.
| General Situation
Il Business Scope
[11 2003-2007, Management Analysis
SECTION Il CHENGDE LOLO GROUP
| General Situation
Il Business Scope
[11 2003-2007 Management Performance Analysis
SECTION IV HANGZHOU WAHAHA GROUP
| Brief Introduction
Il Managing Scope
[1 2003-2007 Performance Analysis
SECTION V TAIWAN UNI-PRESIDENT GROUP
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| Brief Introduction
I 2003-2007 General Situation of Uni-President Group Fruit Beverage Industry
[11 2003-2007 Uni-President Group Fruit Juice Enterprises Performance
SECTION VI TAIWAN TINGHSIN (MASTERKONG) GROUP
| Brief Introduction
Il Business Scope
[1 2003-2007 Masterkong Major Fruit Juice Enterprise Performance
IV Enterprise Development
SECTION VII COCA COLA ENTERPRISE
| Development in China
Il Development of Fruit Juice Beverage Products in China
[1 2003-2007 Managing Performance Analysis
IV New Winds of Coca-Cola Fruit Juice Beverages
SECTION VIII PEPSI-COLA CORPORATION
| Brief Introduction
Il Development in China
[l Fruit Juice Beverage Development
IV 2003-2007 Management Analysis

CHAPTER 12 ANALYSIS OF JUICE BEVERAGE SUBSTITUTES

SECTION | GENERAL ANALYSIS OF CHINESE SOFT DRINK MARKET
| Chinese Soft Drink Market Scope
Il Chinese Soft Drink Industry Structure Change and Analysis
[l Status quo of Chinese soft drink industry
IV Analysis on major enterprises situation in Chinese soft drink industry
SECTION Il ANALYSIS OF CHINESE CARBONIC ACID BEVERAGE MARKET
| 2001-2007 Market development
I 2003-2007 Production change and analysis of Chinese carbonic acid beverage
[11 2003-2007 Analysis on carbonic acid beverage manufacturing scale
IV 2004-2007 Profit analysis on carbonic acid beverage industry
SECTION Il ANALYSIS ON CHINESE DRINKING WATER MARKET
| 2002-2007 Drinking water production analysis
Il Drinking water regional production
lIl Analysis on drinking water manufacturing scale, 2002-2007
IV Analysis on drinking water industry profit, 2002-2007
V Analysis on drinking water production concentration degree, 2003-2007
SECTION IV ANALYSIS ON CHINESE TEA BEVERAGE MARKET
| 2001-2007 Chinese tea beverage market scale
SECTION V ANALYSIS ON CHINA MILK BEVERAGE AND PLANT PROTEIN BEVERAGE MARKET
| China whole milk beverage market development, 2001-2007
I Major product
[l Analysis on the performance of the industry
SECTION VI ANALYSIS ON CHINESE FUNCTIONAL BEVERAGE MARKET
| 2001-2007 Chinese functional beverage market scale
Il The functional beverage market situation of the world

CHAPTER 13 RELATIVE INDUSTRY OF CHINESE JUICE BEVERAGE-FRUIT INDUSTRY

| 2002-2007 Fruit production
[ 2004-2007 Fruit price

CHAPTER 14 ANALYSIS ON FRUIT BEVERAGE MARKETING

I Current marketing channel of juice beverage industry
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I Main points on channel maintenance
[Il Catering Channel in Fruit Juice Beverage

CHAPTER 15 DEVELOPMENT TREND AND INVESTMENT ANALYSIS FRUIT JUICE BEVERAGE
INDUSTRY

SECTION | DEVELOPMENT TREND OF FRUIT JUICE BEVERAGE INDUSTRY
I Consumption Winds of Fruit Juice Beverage
Il Directions of Product Development
Il Market Competition Trend

SECTION Il ANALYSIS ON INVESTMENT IN BEVERAGE INDUSTRY
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