
Fruit Juice Beverage Industry Market Research
(China)

Phone:       +44 20 8123 2220
Fax:           +44 207 900 3970
office@marketpublishers.com
http://marketpublishers.com



Fruit Juice Beverage Industry Market Research (China)

Date:     February 1, 2008

Pages:     234

Price:     US$ 2,250.00

ID:     F720A8D5174EN

Instruction: the report involves statistics, research and analysis of major enterprises engaged in the fruit
juice beverage industry in China, including Beijing Huiyuan Group, Beijing Huiyuan Group Jizhong Branch
Co., Ltd., Beijing Huiyuan Group Guilin Ecology Fruit Industry Co., Ltd., Gongyi Huiyuan Beverage & Food
Co., Ltd., Beijing Huabang Food Co., Ltd., LOLO Group Co., Ltd., Beijing LOLO Beverage Co., Ltd.,
Wahaha Group, Jilin Wahaha Beverage Co., Ltd., Xuzhou Wahaha Beverage Co., Ltd., Uni-President
Group., Chongqing Tinghsin Food Co., Ltd., Beijing Coca-Cola Beverage Co., Ltd., Shenzhen Pepsi-Cola
Beverages Co., Ltd. and Shanghai Dole Food Co., Ltd., etc.
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