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BMI View: The tourism industry in Oman is growing rapidly, albeit it from a small base

compared to regional competitors such as the United Arab Emirates. The country has a

lot to offer potential visitors, and solid government investment in supporting transport

infrastructure means Oman's various attractions are increasingly accessible.

International visitor numbers are expected to increase steadily over our forecast period

to 2019, boosting tourism related expenditure and hotel industry value, thereby ensuring

that Oman will continue to attract the attention of the leading global hotel groups.

Key Updates and Forecasts

Oman's government continues to invest in international market campaigns,

including participation in the World Travel Market in London in November 2015

where the country's tourism services and facilities will be highlighted to the

industry. Meanwhile the Oman Tourism Development Company has around 40

projects, including new hotels, under development.

Accessibility continues to improve: Oman Air recently announced its new

2015/16 winter schedule which includes a new route to Dhaka and enhanced

capacity to Frankfurt, Colombo, Tehran and Dammam.

International visitors to Oman are increasingly steadily, with total tourism arrivals

expected to increase from 1.1mn in 2015 to over 1.4mn in 2019, providing a

healthy boost to international tourism related expenditure.

+44 20 8123 2220
info@marketpublishers.com

Oman Tourism Report Q1 2016

https://marketpublishers.com/report/services/travel_leasure/oman_tourism_report_q1_2011.html


Contents

BMI Industry View

  Table: Key Forecasts (Oman 2012-2019)

SWOT

Tourism

Industry Forecast

  Table: Inbound Tourism (Oman 2012-2019)

  Table: Tourism Receipts (Oman 2012-2019)

  Table: Hotel Accommodation (Oman 2012-2019)

  Table: Tourist Departures and Consumption (Oman 2012-2019)

Industry Risk/Reward Index

Tourism Risk/Reward Index

  Table: Middle East and North Africa Risk/Reward Index

Security Risks

Market Overview

Competitive Landscape

Domestic Hotel Groups

  Table: Domestic Hotel Groups

International Hotel Groups

  Table: International Hotel Groups

Methodology

Industry Forecast Methodology

Risk/Reward Index Methodology

  Table: Weighting Of Indicators

+44 20 8123 2220
info@marketpublishers.com

Oman Tourism Report Q1 2016

https://marketpublishers.com/report/services/travel_leasure/oman_tourism_report_q1_2011.html


I would like to order

Product name: Oman Tourism Report Q1 2016

Product link: https://marketpublishers.com/r/O66B9C6F01FEN.html

Price: US$ 1,295.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/O66B9C6F01FEN.html

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

Oman Tourism Report Q1 2016

https://marketpublishers.com/report/services/travel_leasure/oman_tourism_report_q1_2011.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/services/travel_leasure/oman_tourism_report_q1_2011.html
http://www.tcpdf.org
https://marketpublishers.com/report/services/travel_leasure/oman_tourism_report_q1_2011.html

