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Abstracts

Includes 3 FREE quarterly updates

BMI View: We have a positive outlook on Bahrain's food and drink industry as the

country's consumer confidence remains high. We believe the mass grocery retail sector

will experience robust growth as foreign investment increases. We forecast positive

growth for food and drink sales as the country's expatriate population increases to

support high end growth.

Latest Updates & Industry Developments

Bahrain's economic growth will depend heavily on public spending as a result of

declining oil revenues.

Plans to implement a soft drinks tax will hamper carbonated drinks sales as

consumers switch to hot drinks and bottled water.

Dragon City opened in December 2015, hosting retail space to about 500

Chinese companies.
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