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Abstracts

Includes 3 FREE quarterly updates

BMI View: Food and drink sales will experience robust growth throughout our forecast

period to 2020, especially given the sector's existing level of development. Consumers

adopting healthier lifestyles will boost sector dynamism, fuelling growth in segments like

dairy and mineral waters, and pushing food and drink manufacturers to offer more

natural and organic products.

Latest Updates & Industry Developments

Consumer spending will slowly recover in 2016, before picking up in 2017, as

the Australian economy continues to face the headwinds of low commodities

prices.

As consumers adopt healthier lifestyles, they will favour food categories with

high nutritional content, such as dairy products, and turn away from foodstuff

with high sugar or fat content, such as baked goods and carbonated soft drinks.
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