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Abstracts

The Global J-Beauty Products Market, valued at USD 37.18 billion in 2025, is

anticipated to reach USD 68.91 billion by 2036, growing at a 6.2% CAGR during the

forecast period. The J-Beauty (Japanese Beauty) products industry is witnessing strong

global demand as consumers increasingly adopt minimal skincare regimens, premium

formulations, high-quality ingredients, and scientific beauty solutions. The market

growth is driven by increasing consumer awareness of skincare health, growing

adoption of Asian beauty trends, increasing demand for premium personal care

products, expansion of cross-border e-commerce, and rising preference for natural and

gentle cosmetic formulations. According to the World Bank, rising disposable incomes

and expanding middle-class populations continue to support the consumption of

premium beauty products globally. Additionally, increasing digital connectivity and

beauty content consumption have accelerated global awareness of Japanese skincare

philosophies and product innovations. The J-Beauty products market is characterized

by its emphasis on simplicity, efficacy, preventive skincare, and advanced formulation

technologies, which drives continuous market growth.

Global J-Beauty Products Market: Key Highlights

The Global J-Beauty Products Market was valued at USD 37.18 billion in 2025,

primarily driven by rising consumer preference for premium skincare products

and minimalist beauty routines.
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The market is projected to reach USD 68.91 billion by 2036, growing at a CAGR

of 6.2% during 2026–2036, propelled by increasing global demand for innovative

Japanese beauty formulations and natural cosmetic ingredients.

Asia Pacific leads the global market, supported by Japan's well-established

cosmetics industry, strong regional consumer base, and expanding beauty retail

network.

Skin Care dominates the product segment because of high consumer demand

for hydration, anti-aging, cleansing, and preventive skincare solutions.

Conventional leads the type segment owing to its widespread availability,

established brand presence, and extensive product portfolio across mass and

premium categories.

Women dominate the gender segment, supported by higher spending on beauty

and personal care products and greater adoption of skincare routines.

Premium & Luxury lead the price tier segment because of strong consumer

preference for high-quality formulations, advanced ingredients, and trusted

Japanese beauty brands.

Online/E-Commerce dominates the distribution channel, driven by the growth of

digital retail platforms, cross-border online shopping, and direct-to-consumer

beauty sales.

Research Scope & Methodology

The report analyzes the global J-Beauty products market by product, type, gender, price

tier, and distribution channel, assessing consumer behavior, product innovation trends,

competitive developments, regulatory frameworks, and regional demand dynamics.

Product segmentation covers Skin Care (Face Skin Care and Body Skin Care), Hair

Care, and Color Cosmetics. Type analysis includes Conventional and Organic products.

Gender segmentation includes Men and Women. Price tiers consist of Mass, Mid-

Range, and Premium & Luxury categories. Distribution channels include Supermarkets

& Hypermarkets, Pharmacies & Drugstores, Specialty Beauty Stores, Online/E-

Commerce and Others. The study examines supply chains, brand positioning

strategies, sustainability initiatives, technological advancements and regional expansion
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opportunities.

The research methodology combines primary interviews and secondary intelligence

gathering. Primary research entails interviews with cosmetic manufacturers,

dermatologists, beauty retailers, distributors, industry analysts and marketing

executives. Secondary research sources include government publications, beauty

industry reports, trade associations, company disclosures, academic journals and

international organizations. Market sizing employs top-down personal care spending

analysis and bottom-up revenue projection methods. Forecasting models factor in

demographic changes, consumer spending patterns, digital commerce growth, and

beauty industry developments. Competitive benchmarking evaluates product portfolios,

innovation capabilities, geographic coverage, distribution strategies, and branding

approaches. Data triangulation ensures reliability and consistency in market estimates

and projections.

Key Market Segments

By Product:

Skin Care

Face Skin Care

Body Skin Care

Hair Care

Color Cosmetics

By Type:

Conventional

Organic

By Gender:

Men

Women
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By Price Tier:

Mass

Mid-Range

Premium & Luxury

By Distribution Channel:

Supermarkets & Hypermarkets

Pharmacies & Drugstores

Specialty Beauty Stores

Online/E-Commerce

Others (Department Stores, etc.)

Key Market Players

Shiseido Company, Limited

SK-II

KOS? Corporation

Kao Corporation

Cl? de Peau Beaut?

Shu Uemura

DHC Corporation

+357 96 030922
info@marketpublishers.com

Global J-Beauty Products Market Size Study and Forecast by Product (Skin Care, Hair Care, Color Cosmetics), by...

https://marketpublishers.com/report/cosmetics-hygiene_products/cosmetics/global-j-beauty-products-market-bizwit.html


Rohto Pharmaceutical Co., Ltd.

Kao Corporation

POLA ORBIS Holdings Inc.

Industry Trends

The global J-Beauty market continues to evolve through innovation,

premiumization, sustainability initiatives, and growing adoption among

international consumers. Japanese beauty brands are strengthening their global

presence by combining traditional skincare philosophies with advanced scientific

research, creating products that emphasize efficacy, safety, and long-term skin

health.

Minimalist skincare routines remain a defining characteristic of J-Beauty.

Consumers increasingly prefer streamlined skincare regimens featuring fewer,

highly effective products rather than complex multi-step routines. This trend

aligns with growing demand for simplicity, convenience, and preventive skincare

solutions that support healthy skin over the long term.

Hydration-focused product innovation continues to drive market growth.

Japanese beauty brands emphasize moisture retention, skin barrier protection,

and gentle formulations suitable for sensitive skin. Ingredients such as

hyaluronic acid, ceramides, rice extracts, fermented ingredients, botanical

extracts, and amino acids are widely incorporated to deliver long-lasting

hydration and improve overall skin health.

Premium skincare products continue to witness strong demand as consumers

increasingly invest in high-performance formulations backed by scientific

research and advanced dermatological expertise. Premium positioning, superior

product quality, and clinically validated ingredients enable manufacturers to

command higher price points and strengthen brand loyalty.

Organic and natural beauty trends are influencing product development across

the industry. Consumers are increasingly seeking clean-label products

formulated with naturally derived ingredients, environmentally responsible
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sourcing practices, and transparent ingredient disclosures. Sustainable product

formulations are becoming an important differentiator in purchasing decisions.

Cross-border e-commerce is significantly expanding global access to authentic

Japanese beauty products. Digital marketplaces, brand-owned online stores,

and international retail platforms are enabling consumers worldwide to purchase

J-Beauty products directly, accelerating international market penetration and

brand visibility.

Men's grooming is emerging as an important growth opportunity. Rising

awareness of skincare, personal grooming, and preventive self-care among

male consumers is increasing demand for dedicated men's skincare, haircare,

and grooming products inspired by Japanese beauty philosophies and

minimalist product formulations.

Sustainability initiatives continue to gain momentum throughout the J-Beauty

industry. Manufacturers are investing in recyclable packaging, refillable product

systems, environmentally responsible manufacturing processes, and carbon

reduction initiatives to meet evolving consumer expectations and global

sustainability standards.

Consumers are placing increasing importance on dermatologist-recommended

and science-backed skincare products. Japanese beauty companies continue to

leverage strong research and development capabilities to introduce innovative

formulations that combine proven efficacy, safety, and skin compatibility, further

strengthening consumer confidence.

Hybrid beauty products that combine skincare and cosmetic benefits are gaining

widespread popularity. Multifunctional formulations that provide hydration, sun

protection, skin nourishment, anti-aging benefits, and aesthetic enhancement

are attracting consumers seeking convenience without compromising skincare

performance.

The global influence of Asian beauty trends continues to expand, with

consumers increasingly embracing J-Beauty philosophies centered on skin

health, gentle formulations, and long-term skincare. The reputation of Japanese

beauty products for quality, innovation, simplicity, and scientific credibility

continues to support strong international demand across diverse consumer

segments.
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Future growth of the global J-Beauty market will be driven by continued skincare

innovation, premium product adoption, expansion of digital retail channels,

sustainability initiatives, advances in dermatological research, and increasing

consumer focus on preventive skincare, healthy aging, and multifunctional

beauty solutions.

Market Determinants

Rising Global Demand for Premium Skincare Products: Consumers increasingly

prioritize skin health and preventive beauty solutions. Premium skincare

products offering scientifically proven benefits continue attracting strong demand

globally. J-Beauty brands benefit from strong reputations for quality, efficacy,

and innovation, supporting long-term market growth.

Growing Popularity of Asian Beauty Trends: The global popularity of Asian

beauty routines continues accelerating through social media, beauty influencers,

and digital content platforms. Japanese beauty philosophies emphasizing

hydration, simplicity, and long-term skin wellness resonate strongly with

consumers seeking effective skincare solutions.

Expansion of Cross-Border E-Commerce: Digital retail platforms have

significantly improved global accessibility of J-Beauty products. Consumers can

conveniently purchase authentic Japanese products through international online

marketplaces, specialty beauty websites, and direct-to-consumer channels.

Continuous Product Innovation: Japanese beauty manufacturers continue

investing heavily in research and development. Advanced formulations,

innovative ingredients, and multifunctional product concepts strengthen market

competitiveness and support premium pricing strategies.

Premium Product Pricing: Many J-Beauty products occupy premium price

positions compared with conventional personal care offerings. Higher price

points may limit adoption among budget-conscious consumers, particularly in

price-sensitive markets.

Counterfeit Product Availability: The growing popularity of J-Beauty has

increased the availability of counterfeit products in some markets. Counterfeit
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products may affect brand reputation and consumer trust while creating

challenges for legitimate manufacturers.

Opportunity Mapping Based on Market Trends

Organic and Clean Beauty Expansion: Consumers increasingly seek organic,

natural, and environmentally responsible beauty products. Manufacturers

investing in clean beauty formulations and sustainable ingredient sourcing can

capitalize on growing demand within this segment.

Men's Grooming Market Development: Growing awareness of skincare among

male consumers creates substantial opportunities for J-Beauty brands.

Dedicated product lines targeting men’s skincare and haircare needs can

support future market expansion.

Emerging Market Penetration: Rapid urbanization, rising disposable incomes,

and increasing beauty awareness across Asia, Latin America, and the Middle

East present attractive opportunities for J-Beauty brands seeking geographic

expansion.

Digital Personalization Technologies: Artificial intelligence, skin analysis

applications, and personalized product recommendations offer opportunities to

enhance customer experiences and strengthen consumer engagement through

digital platforms.

Value-Creating Segments and Growth Pockets

Skin care leads the J-Beauty products market through advanced skincare routines and

premium facial care demand.

By Product Type, the global J-Beauty market is segmented into Skin Care, Hair Care,

and Color Cosmetics.

Skin Care is expected to dominate the market, accounting for an estimated 58.4% share

in 2025. The segment's leadership is driven by rising consumer demand for hydration-

focused products, anti-aging formulations, gentle cleansers, moisturizers, sunscreens,

and preventive skincare solutions. Japanese skincare philosophy emphasizes

maintaining a healthy skin barrier, long-term skin health, and minimalist routines

supported by scientifically proven ingredients. Continuous innovation in formulations

containing hyaluronic acid, ceramides, fermented extracts, rice-derived ingredients, and
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botanical compounds further strengthens the segment's growth. Face Skin Care

represents the largest share of skincare revenue and remains the cornerstone of the J-

Beauty ecosystem, supported by strong consumer preference for premium facial

cleansers, lotions, essences, serums, creams, and sun care products.

Color Cosmetics are projected to register the fastest CAGR of 7.2% during 2026–2036,

driven by increasing consumer demand for multifunctional beauty products that combine

cosmetic enhancement with skincare benefits. Growing popularity of lightweight

foundations, tinted moisturizers, BB and CC creams, lip products enriched with skincare

ingredients, and other hybrid formulations is accelerating market growth. Additionally,

expanding digital retail channels, rising beauty consciousness among younger

consumers, continuous product innovation, and the global popularity of Japanese

beauty trends are expected to further drive the adoption of J-Beauty color cosmetics

throughout the forecast period.

Conventional products dominate the J-Beauty products market through strong brand

trust and widespread consumer availability.

By Type, the global J-Beauty market is segmented into Conventional and Organic

products.

Conventional products are expected to dominate the market, accounting for an

estimated 74.1% share in 2025. The segment's leadership is driven by the wide

availability of products, strong brand recognition, well-established consumer trust, and

extensive retail distribution networks. Leading Japanese beauty brands continue to offer

scientifically formulated skincare, haircare, and cosmetic products that combine

advanced research with proven ingredients, attracting a broad consumer base.

Continuous product innovation, premium formulations, and strong domestic as well as

international brand loyalty further reinforce the dominance of the conventional segment.

Organic products are projected to register the fastest CAGR of 8.0% during 2026–2036,

fueled by increasing consumer preference for clean-label, naturally derived, and

environmentally responsible beauty solutions. Growing awareness of ingredient safety,

sustainable sourcing, eco-friendly manufacturing practices, and transparent product

labeling is encouraging consumers to shift toward organic J-Beauty products.

Additionally, rising demand for vegan, cruelty-free, and chemical-free formulations,

coupled with expanding premium organic product portfolios and the growth of online

beauty retail channels, is expected to accelerate the adoption of organic products

throughout the forecast period.

Women lead the J-Beauty products market through high skincare adoption and beauty

product consumption.

By Gender, the global J-Beauty market is segmented into Women and Men.

Women are expected to dominate the market, accounting for approximately 71.5% of

market revenue in 2025. The segment's leadership is driven by the widespread
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adoption of skincare, haircare, and cosmetic products, along with a strong preference

for premium, science-backed, and hydration-focused beauty solutions. Women remain

the primary consumers of J-Beauty products due to increasing awareness of preventive

skincare, anti-aging routines, and minimalist beauty regimens. Continuous product

innovation, expanding premium skincare portfolios, and the growing popularity of

multifunctional beauty products further reinforce the segment's dominant position.

Men are projected to register the fastest CAGR of 7.1% during 2026–2036, fueled by

rising awareness of personal grooming, increasing adoption of skincare routines, and

growing demand for products specifically formulated for male consumers. Japanese

beauty brands are expanding their men's product portfolios with facial cleansers,

moisturizers, sunscreens, anti-aging solutions, and haircare products designed to

address male skincare needs. Additionally, changing lifestyle trends, greater influence

of social media, increasing disposable incomes, and the normalization of men's

grooming are expected to accelerate the growth of the men's segment throughout the

forecast period.

Premium and luxury products lead the J-Beauty products market through high-quality

formulations and advanced skincare innovation.

By Price Tier, the global J-Beauty market is segmented into Mass Market, Mid-range,

Premium & Luxury, and Professional products.

Premium & Luxury products are expected to dominate the market, accounting for an

estimated 44.3% share in 2025. The segment's leadership is supported by J-Beauty's

global reputation for high-quality formulations, advanced skincare technologies, and

science-backed product development. Consumers are increasingly willing to invest in

premium skincare and beauty products that offer proven efficacy, superior ingredients,

and long-term skin health benefits. Continuous innovation in anti-aging solutions,

hydration-focused formulations, dermatologist-recommended products, and

sophisticated product positioning further reinforces the dominance of the premium and

luxury segment across both domestic and international markets.

Mid-range products are projected to register the fastest CAGR of 6.8% during

2026–2036, driven by growing consumer demand for affordable premium beauty

experiences. Rising disposable incomes, expanding middle-class populations, and

increasing awareness of Japanese skincare philosophies are encouraging consumers

to seek high-quality products at accessible price points. Additionally, the expansion of e-

commerce channels, wider international availability of J-Beauty brands, and the

introduction of value-driven product portfolios combining premium formulations with

competitive pricing are expected to accelerate the growth of the mid-range segment

throughout the forecast period.

Online and e-commerce lead the J-Beauty products market through cross-border retail

expansion and direct-to-consumer growth.
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Online/E-Commerce is expected to remain the largest distribution channel in the J-

Beauty market, accounting for an estimated 35.8% of total market revenue in 2025. Its

dominance is primarily driven by the rapid expansion of cross-border e-commerce,

enabling international consumers to access authentic Japanese beauty products without

relying on traditional retail networks. The growing popularity of direct-to-consumer

(DTC) business models has further strengthened this channel, allowing brands to

establish stronger customer relationships, introduce exclusive online product launches,

and offer personalized shopping experiences. Additionally, the expansion of digital

beauty ecosystems—including brand-owned websites, online marketplaces, social

commerce platforms, and beauty-focused e-retailers—has significantly improved product

accessibility and consumer engagement. Features such as AI-powered skin

diagnostics, virtual try-on technologies, customer reviews, subscription models, and

influencer-led marketing have further enhanced online purchasing confidence, making

digital platforms the preferred shopping destination for both domestic and international

consumers.

The Online/E-Commerce segment is also projected to register the fastest CAGR of

8.5% during 2026–2036, supported by the continued shift toward digital-first purchasing

behavior. Increasing smartphone penetration, secure digital payment systems, and

faster cross-border logistics are expected to make Japanese beauty products more

accessible across emerging and developed markets alike. Furthermore, Japanese

beauty brands are increasingly investing in omnichannel retail strategies, digital

marketing, live commerce, and partnerships with global online marketplaces to expand

their international footprint. Rising consumer demand for premium skincare,

personalized product recommendations, and convenient home delivery services will

continue to accelerate online sales, reinforcing e-commerce as the primary growth

engine for the J-Beauty industry over the forecast period.

Regional Market Assessment

North America strengthens the J-Beauty products market through rising demand for

premium skincare and Asian beauty trends.

North America is emerging as a significant growth market for J-Beauty products, driven

by increasing consumer preference for premium skincare, rising awareness of Asian

beauty routines, and the expansion of online beauty retail channels. Consumers are

increasingly seeking science-backed formulations, minimalist skincare regimens, and

high-quality ingredients, all of which align with the core strengths of Japanese beauty

brands. The growing influence of beauty influencers, dermatologists, and social media

platforms has further accelerated product awareness and adoption across the region.

The United States represents the largest market within North America, supported by

strong demand for clinically effective skincare products and premium beauty solutions.

Well-established e-commerce platforms, specialty beauty retailers, and direct-to-
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consumer channels have improved access to authentic Japanese beauty brands. In

addition, rising consumer interest in clean beauty, anti-aging products, and personalized

skincare routines is expected to sustain market growth. As Japanese brands continue

expanding their digital presence and international distribution networks, North America

is expected to remain one of the fastest-growing regional markets for J-Beauty products

over the forecast period.

Europe advances the J-Beauty products market through clean beauty preferences and

demand for high-quality skincare solutions.

Europe continues to experience steady growth in demand for J-Beauty products,

supported by rising consumer preference for premium skincare, clean beauty

formulations, and environmentally responsible personal care products. European

consumers increasingly value gentle, high-quality products made with natural

ingredients, minimalist formulations, and proven skincare benefits, making Japanese

beauty brands well aligned with regional preferences. Growing awareness of Asian

beauty trends through social media, beauty influencers, and specialty retailers has

further expanded the consumer base for J-Beauty across the region.

Germany, France, Italy, and the United Kingdom are the primary contributors to regional

market growth, driven by strong spending on premium cosmetics and increasing

demand for sustainable skincare solutions. Consumers are also showing greater

interest in products with refillable packaging, eco-friendly ingredients, and scientifically

backed formulations. The expansion of online beauty retailers, specialty cosmetic

stores, and cross-border e-commerce has improved product accessibility throughout

Europe. As demand for clean, effective, and sustainable beauty products continues to

rise, Europe is expected to remain an attractive and steadily growing market for

Japanese beauty brands over the forecast period.

Asia Pacific leads the J-Beauty products market through strong beauty culture and

Japanese skincare innovation.

Asia Pacific dominates the global J-Beauty products market, accounting for an

estimated 52.6% of total revenue in 2025. The region's leadership is anchored by

Japan, which serves as the global hub for beauty innovation, advanced skincare

technologies, and premium cosmetic formulations. Strong domestic demand,

continuous product innovation, and the global influence of Japanese beauty trends

reinforce the country's leading position. Beyond Japan, rising consumer demand across

China, South Korea, India, and Southeast Asia is significantly expanding the regional

market, supported by growing middle-class populations and increasing beauty

expenditure.

The region also benefits from a deeply rooted beauty culture, rising disposable incomes,

and growing awareness of preventive skincare and personal grooming. Consumers are

increasingly investing in premium skincare products featuring scientifically backed
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formulations and natural ingredients, while the rapid expansion of e-commerce, social

commerce, and cross-border retail has improved accessibility to Japanese beauty

brands. These factors are expected to sustain Asia Pacific's market leadership and

drive continued growth throughout the forecast period.

LAMEA accelerates the J-Beauty products market through expanding e-commerce

access and growing premium beauty adoption.

LAMEA is projected to register the fastest CAGR of 7.4% during 2026–2036, driven by

rising consumer spending on premium personal care products and the expanding

presence of international beauty brands across the region. Rapid urbanization, growing

middle-class populations, and increasing beauty consciousness are encouraging

consumers to adopt high-quality skincare and cosmetic products. The influence of social

media, beauty influencers, and growing awareness of Asian beauty routines is further

boosting demand for Japanese beauty products across Latin America, the Middle East,

and Africa.

The rapid expansion of e-commerce platforms, cross-border online retail, and digital

payment infrastructure has significantly improved access to authentic J-Beauty products

in markets where traditional retail penetration remains limited. Consumers are

increasingly seeking premium, science-backed skincare solutions, particularly in anti-

aging, hydration, and sun protection categories. Additionally, rising disposable incomes,

improving retail networks, and increasing investments by global beauty companies are

expected to strengthen market penetration. These factors position LAMEA as the

fastest-growing regional market for J-Beauty products throughout the forecast period.

Recent Developments

May 2025: Shiseido Company, Limited expanded its premium skincare portfolio

through new hydration-focused formulations targeting international consumers.

March 2025: Kao Corporation introduced sustainability-focused packaging

initiatives across multiple beauty product lines to support environmental

objectives.

October 2024: KOS? Corporation launched advanced skincare products

incorporating innovative Japanese biotechnology ingredients for global markets.

July 2024: POLA ORBIS Holdings Inc. expanded digital beauty consultation

services to enhance personalized skincare recommendations and consumer

engagement

+357 96 030922
info@marketpublishers.com

Global J-Beauty Products Market Size Study and Forecast by Product (Skin Care, Hair Care, Color Cosmetics), by...

https://marketpublishers.com/report/cosmetics-hygiene_products/cosmetics/global-j-beauty-products-market-bizwit.html


Critical Business Questions Addressed

What is the long-term growth outlook for the J-Beauty products market?

The market is projected to grow from USD 37.18 billion in 2025 to USD 68.91 billion by

2036, supported by premium skincare demand, digital retail expansion, and increasing

global adoption of Japanese beauty practices.

Which factors are driving future market demand?

Rising skincare awareness, premium beauty consumption, Asian beauty trend adoption,

e-commerce growth, and continuous product innovation remain key growth drivers.

Which segments offer the strongest commercial opportunities?

Skin Care currently dominates revenues, while Color Cosmetics, Organic products, and

Men's grooming categories are expected to experience the strongest future growth.

Which regions offer the most attractive opportunities?

Asia Pacific remains the largest regional market, while LAMEA presents significant

growth opportunities due to rising beauty awareness and expanding digital commerce

infrastructure.

How can brands strengthen competitive positioning?

Investment in skincare innovation, sustainability initiatives, digital personalization

technologies, organic formulations, and omnichannel retail strategies will increasingly

determine market success

Beyond the Forecast

The J-Beauty industry is evolving from a regional beauty phenomenon into a

globally influential skincare and personal care category.

Future market leaders will be defined by their ability to combine scientific

innovation, premium quality, sustainability, and personalized consumer

experiences.

The next decade will favor brands that successfully integrate traditional

Japanese beauty philosophies with advanced skincare technologies, digital

engagement platforms, and environmentally responsible business practices.
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