
Report on the Chinese wine market 2014-2018

https://marketpublishers.com/r/RB4B77302AFEN.html

Date: May 2017

Pages: 442

Price: US$ 5,000.00 (Single User License)

ID: RB4B77302AFEN

Abstracts

It takes 3-5 business days to dispatch the report after the purchase is made.

Wine-making refers to the practice of using fresh grapes or grape juice as ingredients to

create alcoholic beverages by way of fermentation. There are many different types of

wines, including dry wine, semi-dry wine, sweet wine, sparkling wine, grape brandy and

more.

Wine companies have been devoting their efforts to the promotion of wine-making

across the world and China. Wine-making classes have gradually begun to appear in

2nd and 3rd tier cities in China, resulting in greater awareness of wine-making and wine

in general. A total of XX billion litres of wine were sold in 2016, a xx% growth over the

previous year. The retail market reached a total size of xx billion CNY, a xx% growth

over the previous year.

The rise of social media in China has led to faster promotion of products in China. The

wine industry has benefitted greatly from the rise in social media, and collaborative

efforts with mainstream social media platforms have led to strong sales.

The younger generation of Chinese consumers display a remarkable preference for

wine over traditional Chinese Baijiu, and as such Baijiu market share is expected to

shrink in the near future.

Changes in consumer behavior, heightened awareness of wine-making and wines as

well as the promotional push from social media are all considered beneficial for the

Chinese wine market. The Chinese wine market is expected to reach a total of xx billion

liters in retail volume and a total of xx billion CNY in retail figures.
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