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The wine industry can be defined by establishments primarily engaged in manufacturing
wines, brandy, and brandy spirits. This business also includes bonded wine cellars
which are engaged in blending wines.

The global wine industry has been growing rapidly, crossing USD 300 billion at the end
of 2017. Asia-Pacific markets are fighting hard to match up to the market leader North
America, while Europe follows a close second in terms of regional markets and their
market share. Changes in lifestyle and the favoring of wine over other alcoholic
beverages have provided a big boost to the industry as a whole. It is expected that the
industry will keep posting significant growth as the demand for wine continues to grow.

Aruvian Research analyzes the Global Wine Industry in Michael Porter’s Five Forces
Analysis. It uses concepts developed in Industrial Organization (I0) economics to derive
five forces that determine the competitive intensity and therefore attractiveness of a
market. Porter referred to these forces as the microenvironment, to contrast it with the
more general term macro-environment. They consist of those forces close to a company
that affect its ability to serve its customers and make a profit. A change in any of the
forces normally requires a company to re-assess the marketplace.
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