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The Chinese entertainment industry has been growing at an excellent pace in recent
years, surpassing the pace of the overall economy as well. The industry is booming
particularly aided by the rise in the disposable incomes of the Chinese middle class.
The growth in the disposable income has meant that there has been enough extra
money for people to spend on the entertainment sector, such as watching movies,
internet, gaming, and other such sub-sectors of the industry.

Movies are very popular in China and there are approximately 15 movie studios in
China, among the most famous are Shanghai studio, Beijing studio and Changchun
studio. But the movies that are most popular are not produced by these studios, but
come from foreign sources including the U.S. Despite a variety of administrative
measures by the Chinese central government, imported films represent a major share of
the Chinese market. It is estimated that revenue from ten imported films was
responsible for 70% of the market with the remaining 30% for 100 or more domestic
films.

Aruvian Research analyzes the Entertainment Industry in China in Michael Porter’s
Five Forces Analysis. It uses concepts developed in Industrial Organization (10)
economics to derive five forces that determine the competitive intensity and therefore
attractiveness of a market. Porter referred to these forces as the microenvironment, to
contrast it with the more general term macro-environment. They consist of those forces
close to a company that affect its ability to serve its customers and make a profit. A
change in any of the forces normally requires a company to re-assess the marketplace.

Entertainment Industry in China — Porter’s Five Forces Strategy Analysis


https://marketpublishers.com/report/consumers_goods/tv_entertainment/entertainment_industry_in_china_porters_five_forces_strategy_analysis.html

Market Publishers

A. EXECUTIVE SUMMARY

B. INTRODUCTION TO THE INDUSTRY
B.1 Industry Definition

B.2 Industry Profile

B.3 Future Outlook

C. PORTER'’S FIVE FORCES STRATEGY ANALYSIS
C.1 Bargaining Power of Buyers

C.2 Bargaining Power of Suppliers

C.3 Competitive Rivalry in the Industry
C.4 Threat of New Entrants

C.5 Threat of Substitutes

D. CONCLUSION

E. GLOSSARY OF TERMS

Entertainment Industry in China — Porter’s Five Forces Strategy Analysis

+357 96 030922
info@marketpublishers.com


https://marketpublishers.com/report/consumers_goods/tv_entertainment/entertainment_industry_in_china_porters_five_forces_strategy_analysis.html

. +357 96 030922
‘ Market Publishers info@marketpublishers.com

| would like to order

Product name: Entertainment Industry in China — Porter’s Five Forces Strategy Analysis
Product link: https://marketpublishers.com/r/EC7719A7698EN.html
Price: US$ 300.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/EC7719A7698EN.html

Entertainment Industry in China — Porter’s Five Forces Strategy Analysis


https://marketpublishers.com/report/consumers_goods/tv_entertainment/entertainment_industry_in_china_porters_five_forces_strategy_analysis.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/consumers_goods/tv_entertainment/entertainment_industry_in_china_porters_five_forces_strategy_analysis.html
http://www.tcpdf.org
https://marketpublishers.com/report/consumers_goods/tv_entertainment/entertainment_industry_in_china_porters_five_forces_strategy_analysis.html

