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The report titled ‘The US Flavors & Fragrances Market Outlook to 2016 — Ageing
Population and Consumer Tendency Towards Natural & Healthy Products Driving the
Maturing Market’ provides a comprehensive analysis of the various aspects such as
market size, segmentation, trends and developments and future projections of the
Flavors, Fragrances, Aroma Chemicals and Essential Oils as key segments of the
market. The report also provides the market share and company profiles of major
players present in the US flavors & fragrances market.

The US flavors and fragrances market is part of a larger market which supplies a variety
of ingredients and components to the consumer products companies and food
companies which utilize these ingredients in their products. The flavor and fragrance
formulations are used across a range of industries to enhance the appeal and likeability
of various food & beverage products as well as consumer goods such as personal care
and home care products.

The US is the second largest market in the global flavors and fragrances industry,
second only to Western Europe and generates around 1/4th of the global revenues. The
flavor and fragrances market in the country is estimated at USD ~ million which has
increased from USD ~ million in 2006 by growing at a CAGR of 2.1% during 2006-2011.

The US market for flavors & fragrances is classified into four segments which comprises
of flavors, fragrances, aroma chemicals and essential oils. The fragrances represent the

largest segment with a contribution of 39.4% in the overall market followed by flavors
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which account for ~% of the US flavors & fragrances market. The essential oils
and aroma chemicals segments represent ~% and ~% of the market respectively.

The flavors market in the US is estimated at USD ~ million. The market has increased
from USD ~ million in 2006 to reach ~ million in 2011 by growing at a CAGR of 2.3%
during 2006-2011. The beverages represent the largest end use market for flavors in
the US accounting for ~% of the total flavor consumption.

The US market for fragrances is experiencing a positive growth trend after some decline
due to the economic slowdown. The industry is estimated at ~ million in sales, which
has grown from USD ~ million in the year 2006 at a CAGR of 1.9% during 2006-2011.
The homecare is the largest end use segment in the US fragrances market accounting
for ~% of the total fragrances market of the country. This is followed by personal care
segment which represents ~% of the US fragrances market by end use. The fine
fragrances is the third largest segment and accounts for 24.1% of the overall fragrances
market of the US.

The Aroma Chemicals market of the US is estimated at a size of USD ~ million. The
market has grown at a CAGR of 0.5% during 2006-2011 from USD ~ million in 2006.
The growing preference for personal care and food products with natural ingredients
among the consumers has also increased the demand for natural aroma chemical
compounds in the US.

The essential oils are the only segment that has experienced strong growth of 3.9%
during 2006-2011 in the US market. The high preference given by consumers to natural
products has been the most favorable factor in driving the growth of the essential oils
market in the country. The essential oils market of the US is expected to experience a
CAGR of 3.5% during 2012-2016, where the market is expected to reach USD ~ million
in 2016 from USD ~ million in 2012.

There are hundreds of companies active in this industry but the market is dominated by
10 multinational flavor and fragrance companies which hold majority of the market
share. These companies include Givaudan, Firmenich, IFF, Symrise AG, Takasago,
Sensient Technologies, Mane, T Hasegawa, Robertet and Frutarom.

Key topics covered in the report

The market size of the US flavors & fragrances market by value.
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The market segmentation of the US flavors & fragrances market by flavors,
fragrances, aroma chemicals and essential oils.

Competitive landscape and profiles of major players in the US flavors &
fragrances market.

Future outlook and projections of the US flavors & fragrances market.
The market size of the flavors market by value.

Market segmentation of the flavors market on the basis of Beverages, Sweets,
Savory, Dairy and the Consumer health as end use markets.

Trends and developments in the flavors market of the US.
Future outlook and projections of the US flavors market.
Market size of the US fragrances market by value.

Market segmentation of the US fragrances market on the basis of Homecare,
Personal care and Fine fragrances as end use markets.

Trends and developments in the fragrances market of the US.
Future outlook and projections of the US fragrances market.

Market size of the US aroma chemicals market by value.

Trends and developments in the aroma chemicals market of the US.
Future outlook and projections of the US aroma chemicals market.
Market size of the US essential oils market by value.

Trends and developments in the essential oils market of the US.

Future outlook and projections of the US essential oils market.
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