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Report Description

Obesity and weight gain issues have always been major concerns impacting the health and fithess of the
individuals. Increasing levels of awareness amongst the calorie conscious consumers have opened up new
avenues and opportunities in this market. The significantly high rate of new product entry in the weight
management segment necessitates industry participants to adopt proactive strategies. Moreover, the larger
chunk of the market is not only driven by significant products such as fitness devices and food market, but
also by added opportunities in the minor market such as for fitness accessories. This imposes further need
to understand clearly the characteristics and demand for the micro-markets; so as to obtain a holistic view
of the industry. This report analyzes the market dynamics exclusively from the industry point of view. It aims
at providing a two-dimensional picture of the market by focusing on all the aspects of weight management
and weight loss; that too at the micro market levels. The report also includes segments for food &
beverages, drugs & surgeries, services, fithess equipments, and accessories.

The global weight loss & diet management products & services market was expected to be worth $390.3
billion in 2010 and is estimated to reach $671.8 billion by 2015; growing at a CAGR of 11.5% from
2010-2015. The device and accessories market accounts for the largest market share with $143 hillion
market size as of 2010. Weight management service market is growing at a fast pace and is expected to
reach a market size of $216 billion by 2015; growing at a CAGR of 16.2% from 2010 to 2015. Within the
diet and food substitutes market, low calorie beverage market is expected to grow at a significantly fast rate
from 2010 to 2015 owing to enhanced network and distribution channels and aggressive marketing by the
low calorie brands.

Scope of the report
This research report includes following segments:

e Weight management — food, substitutes, and beverages: low calorie ready meals, meal
replacement, low calorie confectionaries, low calorie beverages, and other markets.

e Weight management — drugs and supplements: general anti-obesity prescription drugs, short-term
prescription drugs, OTC drug market and supplements, cosmetics.

e \Weight management services: dietary services and consultation, alternative therapies, professional
services, commercial weight loss food and diet chains, diet food home delivery (fresh and frozen),
health club industry, invasive and non-invasive methods of treatment for weight control.

e Weight management ingredients market: appetite suppressants and satiety ingredients used in food
and beverages, artificial sweetener market, and other ingredients in drugs and supplements.

e \Weight management devices and accessories market: Cardio-equipments, weightlifting
equipments, sports equipments, home gyms and multi-stack gyms, and accessories market

Each section will provide market data, market drivers, trends and opportunities, top-selling products, key
players, and competitive outlook. This report also provides market tables for covering the sub-segments
and micro-markets. In addition, the report throws light on more than 30 company profiles covering all the
sub-segments.


http://marketpublishers.com/report/medicine_pharmaceuticals_biotechnology/healthcare_equipment_services/global_weight_loss_n_diet_management_2009_2014.html

Market

MARKET REPORT DATABASE

What makes our reports unique?

e \We provide the longest market segmentation chain in this industry.

e \We provide 10% customization. Our customization will ensure that you necessarily get the market
intelligence you are looking for and we get a loyal customer.

e We conduct detailed market positioning, product positioning, and competitive positioning. Entry
strategies, gaps and opportunities are identified for all the stakeholders.

Comprehensive market analysis for the following sectors:

Pharmaceuticals, medical devices, biotechnology, semiconductor and electronics, energy and power
supplies, food and beverages, chemicals, advanced materials, industrial automation, and telecom and IT.
We also analyze retailers and super-retailers, technology providers, and research and development (R&D)
companies.

Key questions answered

e Which are the high-growth segments/cash cows and how is the market segmented in terms of
applications and materials?

e \What are market estimates and forecasts; which markets are doing well and which are not?

e Where are the gaps and opportunities; what is driving the market?

e Which are the key playing fields? Which are the winning edge imperatives?

e How is the competitive outlook; who are the main players in each of the segments; what are the key
selling products; what are their strategic directives, operational strengths and product pipelines?
Who is doing what?

Powerful Research and analysis

The analysts working with MarketsandMarkets come from renowned publishers and market research firms,
globally, adding their expertise and domain understanding. We get the facts from over 22,000 news and
information sources, a huge database of key industry participants and draw on our relationships with more

than 900 market research companies across the world. We, at MarketsandMarkets, are inspired to help our
clients grow by providing qualitative business insights with our huge market intelligence repository.
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2015 ($MILLION)

54 GLOBAL ENDOSCOPIC INSTRUMENTS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

55 GLOBAL WEIGHT LOSS SERVICES MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

56 GLOBAL WEIGHT LOSS SERVICES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

57 GLOBAL COMMERCIAL WEIGHT LOSS FOOD & DIET CHAINS MARKET, BY PRODUCTS, 2008 —
2015 ($MILLION)

58 GLOBAL COMMERCIAL WEIGHT LOSS FOOD & DIET CHAINS MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

59 ORGANIC AND HERBAL FOOD CHAIN MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

60 FAST FOOD CHAINS IN U.S. (HEALTH CHAINS)

61 GLOBAL QSRS (QUICK SERVING RESTAURANTS) MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

62 GLOBAL WEIGHT LOSS PROGRAMS MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

63 GLOBAL WEIGHT LOSS PROGRAMS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

64 SERVICES OFFERED BY SLIMMING CENTERS

65 COMMERCIAL WEIGHT LOSS PROGRAMS (SLIMMING CENTERS) MARKET, BY GEOGRAPHY,
2008 — 2015 ($MILLION)

66 TYPES OF WEIGHT LOSS PROGRAMS

67 HOSPITAL BASED WEIGHT LOSS PROGRAMS MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

68 RECENT DEVELOPMENTS

69 SLIMMING CENTERS OFFERING BEHAVIORAL CHANGE INTERVENTION PROGRAMS

70 BEHAVIORAL CHANGE INTERVENTION PROGRAMS MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

71 HEALTH CLUB MARKET

72 GLOBAL HEALTH CLUB INDUSTRY MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

73 GLOBAL INVASIVE AND NON-INVASIVE METHODS MARKET, BY PRODUCTS, 2008 — 2015
($MILLION)

74 GLOBAL INVASIVE AND NON-INVASIVE METHODS MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

75 GLOBAL INVASIVE METHODS MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

76 GLOBAL INVASIVE METHODS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

77 GLOBAL LIPOSUCTION MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

78 GLOBAL LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

79 GLOBAL SUCTION-ASSISTED LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
80 GLOBAL TWIN-CANNULA (ASSISTED) LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)
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81 GLOBAL POWER-ASSISTED LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
82 GLOBAL EXTERNAL ULTRASOUND-ASSISTED LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

83 GLOBAL WATER-ASSISTED LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
84 GLOBAL BARIATRIC SURGERY MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

85 GLOBAL BARIATRIC SURGERY MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

86 GLOBAL PREDOMINANTLY RESTRICTIVE PROCEDURES, BY PRODUCTS MARKET, 2008 — 2015
($MILLION)

87 GLOBAL PREDOMINANTLY RESTRICTIVE PROCEDURES MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

88 GLOBAL VERTICAL BANDED GASTROPLASTY MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

89 GLOBAL ADJUSTABLE GASTRIC BAND MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

90 GLOBAL SLEEVE GASTRECTOMY MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

91 GLOBAL MIXED PROCEDURES & OTHERS MARKET 2008 — 2015 ($MILLION)

92 GLOBAL MIXED PROCEDURES & OTHERS, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

93 GLOBAL GASTRIC BYPASS SURGERY MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

94 RECENT DEVELOPMENTS

95 GLOBAL NON — INVASIVE/MINIMALLY INVASIVE METHODS MARKET, BY PRODUCTS, 2008 —
2015 ($MILLION)

96 GLOBAL NON — INVASIVE/MINIMALLY INVASIVE METHODS MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

97 GLOBAL ACCENT XL THERAPY METHODS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
98 GLOBAL ULTRASONIC THERAPY METHODS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
99 PROFESSIONAL SERVICES MARKET, BY SERVICES, 2008 — 2015 ($MILLION)

100 PROFESSIONAL SERVICES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

101 PERSONAL TRAINERS & COACH MARKET, BY GEOGRAPHY 2008 — 2015 ($MILLION)

102 DIETITIANS TYPES & FEATURES

103 DIETITIANS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

104 DOCTORS (PRESCRIPTIVE SERVICES) MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
105 DIET FOOD HOME DELIVERY (FRESH & FROZEN) MARKET, BY PRODUCTS, 2008 — 2015
($MILLION)

106 DIET FOOD HOME DELIVERY (FRESH & FROZEN) MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

107 FRESH FOOD (LOCAL DIET HOME DELIVERY PROVIDERS) MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

108 FROZEN FOOD (SHIP DIET FROZEN FOOD) MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
109 GLOBAL MEDIA: DIETARY SERVICES & CONSULTATION MARKET, BY PRODUCTS, 2008 — 2015
($MILLION)

110 GLOBAL MEDIA: DIETARY SERVICES & CONSULTATION MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

111 GLOBAL TELE-SHOPPING SERVICES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

112 GLOBAL TELECONSULTING & ONLINE CONSULTING MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)

113 RECENT DEVELOPMENTS

114 GLOBAL INGREDIENTS MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

115 GLOBAL FOOD & BEVERAGES INGREDIENTS MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)
116 GLOBAL LOW CALORIE SWEETENER MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

117 GLOBAL NATURAL SWEETENER MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

118 GLOBAL POLYOLS MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

119 GLOBAL OTHER SWEETENER MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

120 GLOBAL ARTIFICIAL SUGAR SWEETENER MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)
121 GLOBAL WEIGHT MANAGEMENT PRODUCTS & SERVICES MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

122 NORTH AMERICA WEIGHT MANAGEMENT MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)
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123 EUROPE WEIGHT MANAGEMENT MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)
124 ASIA & OTHERS WEIGHT MANAGEMENT MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)
125 AGREEMENTS & COLLABORATIONS (2009 — JANUARY 2011)

126 NEW PRODUCT DEVELOPMENT (2009 — JANUARY 2011)

127 AJINOMOTO CO INC. REVENUE & R&D EXPENSES ($MILLION)

128 AJINOMOTO CO INC. SALES, BY BUSINESS SEGMENTS ($MILLION)

129 AJINOMOTO CO INC. SALES, BY REGION ($MILLION)

130 AMER SPORTS CORPORATION REVENUES ($MILLION)

131 AMER SPORTS CORPORATION SALES, BY BUSINESS SEGMENTS ($MILLION)
132 AMER SPORTS CORPORATION SALES, BY REGION ($MILLION)

133 BRUNSWICK CORPORATION REVENUES & R&D EXPENSES ($MILLION)

134 BRUNSWICK CORPORATION SALES, BY BUSINESS SEGMENTS ($MILLION)
135 BRUNSWICK CORPORATION SALES, BY REGION ($MILLION)

136 CONAGRA FOODS INC REVENUES & R&D EXPENSES ($MILLION)

137 CONAGRA FOODS INC. SALES, BY BUSINESS SEGMENTS ($MILLION)

138 EDIETS.COM REVENUES & R&D EXPENSES ($MILLION)

139 EDIETS.COM SALES, BY REGION ($MILLION)

140 GLAXOSMITHKLINE PLC REVENUES & R&D EXPENSES ($MILLION)

141 GLAXOSMITHKLINE PLC SALES, BY BUSINESS SEGMENTS ($MILLION)

142 GLAXOSMITHKLINE PLC SALES, BY REGION ($MILLION)

143 KELLOGG COMPANY REVENUES & R&D EXPENSES ($MILLION)

144 KELLOGG COMPANY SALES, BY BUSINESS SEGMENTS ($MILLION)

145 KELLOGG COMPANY SALES, BY REGION ($MILLION)

146 KRAFT FOODS REVENUES & R&D EXPENSES ($MILLION)

147 KRAFT FOODS SALES, BY BUSINESS SEGMENTS ($MILLION)

148 KRAFT FOODS SALES, BY REGION ($MILLION)

149 MEDIFAST INC SALES, BY BUSINESS SEGMENTS ($MILLION)

150 NAUTILUS, INC REVENUES & R&D EXPENSES ($MILLION)

151 NAUTILUS, INC SALES BY BUSINESS SEGMENTS ($MILLION)

152 NESTLE REVENUES & R&D EXPENSES ($MILLION)

153 NESTLE SALES, BY BUSINESS SEGMENTS ($MILLION)

154 NESTLE SALES, BY REGION ($MILLION)

155 NUTRISYSTEM, INC REVENUES ($MILLION)

156 PEPSICO REVENUES & R&D EXPENSES ($MILLION)

157 PEPSICO SALES, BY BUSINESS SEGMENTS ($MILLION)

158 PEPSICO SALES, BY REGION ($MILLION)

159 SKINNY NUTRITIONAL CORP REVENUE ($MILLION)

160 TATE & LYLE PLC REVENUES & R&D EXPENSES ($MILLION)

161 TATE & LYLE PLC SALES, BY BUSINESS SEGMENTS ($MILLION)

162 TATE & LYLE PLC SALES, BY REGION ($MILLION)

163 THE COCA-COLA COMPANY REVENUES & R&D EXPENSES ($MILLION)

164 THE COCA-COLA COMPANY SALES, BY REGION ($MILLION)

165 UNILEVER PLC REVENUES & R&D EXPENSES ($MILLION)

166 UNILEVER PLC SALES, BY BUSINESS SEGMENTS ($MILLION)

167 UNILEVER PLC SALES, BY REGION ($MILLION)

168 VIVUS INC REVENUES & R&D EXPENSES ($MILLION)

169 WEIGHT WATCHER SALES, BY BUSINESS SEGMENTS ($MILLION)

170 WEIGHT WATCHER SALES, BY REGION ($MILLION)

171 GLOBAL SPORT SHOES & OTHER FITNESS FOOT WEAR MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION) 2008 — 2015 ($MILLION)

173 GLOBAL WEIGHT LIFTING VESTS, EQUIPMENTS, STRAPS & BELTS MARKET, BY GEOGRAPHY,
2008 — 2015 ($MILLION)

174 GLOBAL PEDOMETERS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
175 GLOBAL SIT UP BARS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

176 GLOBAL HAND GRIPS & GLOVES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
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177 GLOBAL BAR PADS, SPRING CLIPS, CLSMPS & COLLARS MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

178 GLOBAL AB & ANKLE STRAPS MARKET 2008 — 2015 ($MILLION)

179 GLOBAL CARDIO EQUIPMENT MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)

180 GLOBAL CARDIO EQUIPMENTS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

181 GLOBAL TREADMILL MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

182 GLOBAL RECUMBENT EXERCISE BIKES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
183 GLOBAL ROWING MACHINES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

184 GLOBAL WEIGHT LIFTING EQUIPMENTS MARKET, BY PRODUCTS, 2008 — 2015 ($MILLION)
185 GLOBAL WEIGHT LIFTING EQUIPMENTS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)
186 GLOBAL WEIGHT PLATES MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

187 GLOBAL DUMBBELLS MARKET, BY GEOGRAPHY, 2008 — 2015 ($MILLION)

188 GLOBAL HAND INSTRUMENTS & OTHERS (DISPOSABLES) MARKET, BY GEOGRAPHY, 2008 —
2015 ($MILLION)

189 GLOBAL ULTRASOUND-ASSISTED LIPOSUCTION MARKET, BY GEOGRAPHY, 2008 — 2015
($MILLION)
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