
Viva Paper Towels Case Study

https://marketpublishers.com/r/VFB896058C3EN.html

Date: July 2010

Pages: 17

Price: US$ 295.00 (Single User License)

ID: VFB896058C3EN

Abstracts

Introduction

VIVA sought to expand usage occasions for paper towels in 2007 by positioning the

product as an 'active cleaner' that not only soaked up spills but could also be used wet

and with cleaning agents to clean a wider range of surface areas. After several

unsuccessful efforts to impart this repositioning, the brand adopted a persuasive

communication strategy based on a 'seeing is believing' philosophy

Reasons to Purchase

Stimulate ideation and invigorate brands by learning from industry leading

examples with supporting consumer, product and market insight data

Enhance your market positioning and concept development efforts. In doing so,

reduce risk for new product launches and increase the chances of success
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