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REPORT COVERAGE
This report covers the market for retailing in China. The report covers the following sectors:

Department stores

Supermarkets

Specialist stores (including clothing and other non-food specialist stores)
Petrol stations

Franchise stores

Convenience stores

Warehouse clubs

Furniture stores

Others

KEY REPORT FEATURES
This recently updated report includes:

e The total, regional and sector value for retail sales, including urban/rural and food/non-food splits,
up to the end of 2008;

e Statistical data on leading retailer market shares by sales in China up to 2007,

e Market data for each key provincial and urban region, in terms both of volume retail trade and the
value of the local economy, up to 2008;

e Value forecast retail market, up to 2013;

e Key current issues , and discursive analysis of the key factors affecting the market;

e The domestic industry examined by key statistical indicators , including number of outlets and
turnover, by sector and by key city;

e SWOT analysis

e Overview of China’s demographics and macroeconomics.

Executive Summary

Based upon our own calculations of a realistic retail market size in China should be, between 2001 and
2008, China’s total retail market grew 197.63% in current terms over the review period to RMB6.18trn —
representing an annual average growth rate of 16.91%.

Over the past few years, China’s retail market has continued to develop rapidly. New chain store networks,
malls and shopping streets are now emerging outside the top three cities of Beijing, Guangzhou and
Shanghai, as retailers extend their reach to other first-tier cities, and now many second-, third- and
other-tier cities. There is aggressive consolidation in the market, as larger operators swallow up smaller
players, while there are equally significant numbers of failures, both retail companies and shopping malls.

Now, as the Chinese economy lurches from being one reliant on export manufacturing to one more reliant
on a robust domestic consumer market, the retail market is becoming even more important to the country.
The race is now on to create the infrastructure that will bring more of rural China into the fold of the
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consuming classes, driving a need for new transport and storage facilities, computerised inventory, a
closed chill-chain, modern management systems and all the other accoutrements of a developed retalil
system.

Foreign retailers and retail suppliers have much to offer in this market, but competition is tough, and the
years of rapid retail growth in China could be about to end, making now a crucial time in which to gain a
foothold.

China’s retail market is expected to grow by about 43% between 2009 and 2013, to reach a total value of
over RMB9.82trn.
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2.7 Guangxi Zhuang Autonomous Region
2.7.1 Guangxi: Summary and Map

Table 2.71 GUANGXI ZHUANG AUTONOMOUS REGION:
Table 2.72 GUANGXI ZHUANG AUTONOMOUS REGION:
Table 2.73 GUANGXI ZHUANG AUTONOMOUS REGION:
Table 2.74 GUANGXI ZHUANG AUTONOMOUS REGION:

2002-2008

Table 2.75 GUANGXI ZHUANG AUTONOMOUS REGION:

2002-2008

Table 2.76 GUANGXI ZHUANG AUTONOMOUS REGION:

2002-2008

Table 2.77 GUANGXI ZHUANG AUTONOMOUS REGION:

2002-2008

Table 2.78 GUANGXI ZHUANG AUTONOMOUS REGION:

2.7.2 Guangxi: Retail Market Value

Table 2.79 GUANGXI ZHUANG AUTONOMOUS REGION:

FOOD AND NON-FOOD, 2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008
EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING,

PER CAPITA CONSUMER SPENDING,
HOUSEHOLD INCOME & SPENDING,
RETAIL SALES & CONSUMER SPENDING,
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY


report/consumers_goods/retailing/retailing_in_china_2009_a_market_analysis.html

Market

MARKET REPORT DATABASE

2.7.3 Guangxi: Retail Market Structure
Table 2.80 GUANGXI ZHUANG AUTONOMOUS REGION: RETAIL INDUSTRY STRUCTURAL

INDICATORS, 2002-2008

2.8 Guizhou Province
2.8.1 Guizhou: Summary and Map

Table 2.81 GUIZHOU PROVINCE:
Table 2.82 GUIZHOU PROVINCE:
Table 2.83 GUIZHOU PROVINCE:
Table 2.84 GUIZHOU PROVINCE:
Table 2.85 GUIZHOU PROVINCE:
Table 2.86 GUIZHOU PROVINCE:
Table 2.87 GUIZHOU PROVINCE:
Table 2.88 GUIZHOU PROVINCE:

2.8.2 Guizhou: Retail Market Value

Table 2.89 GUIZHOU PROVINCE:

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2002-2008

2.8.3 Guizhou: Retail Market Structure
Table 2.90 GUIZHOU PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.9 Hainan Province
2.9.1 Hainan: Summary and Map

Table 2.91 HAINAN PROVINCE:
Table 2.92 HAINAN PROVINCE:
Table 2.93 HAINAN PROVINCE:
Table 2.94 HAINAN PROVINCE:
Table 2.95 HAINAN PROVINCE:
Table 2.96 HAINAN PROVINCE:
Table 2.97 HAINAN PROVINCE:
Table 2.98 HAINAN PROVINCE:

2.9.2 Hainan: Retail Market Value

Table 2.99 HAINAN PROVINCE:

2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOQOD,

2.9.3 Hainan: Retail Market Structure
Table 2.100 HAINAN PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.10 Hebei Province
2.10.1 Hebei: Summary and Map
Table 2.101 HEBEI PROVINCE:
Table 2.102 HEBEI PROVINCE:
Table 2.103 HEBEI PROVINCE:
Table 2.104 HEBEI PROVINCE:
Table 2.105 HEBEI PROVINCE:
Table 2.106 HEBEI PROVINCE:
Table 2.107 HEBEI PROVINCE:
Table 2.108 HEBEI PROVINCE:
2.10.2 Hebei: Retail Market Value
Table 2.109 HEBEI PROVINCE:
2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOQOD,

2.10.3 Hebei: Retail Market Structure

Table 2.110 HEBEI PROVINCE:

2.11 Heilongjiang Province

RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.11.1 Heilongjiang: Summary and Map
Table 2.111 HEILONGJIANG PROVINCE: POPULATION, 2002-2008
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Table 2.112 HEILONGJIANG PROVINCE:
Table 2.113 HEILONGJIANG PROVINCE:
Table 2.114 HEILONGJIANG PROVINCE:
Table 2.115 HEILONGJIANG PROVINCE:
Table 2.116 HEILONGJIANG PROVINCE:
Table 2.117 HEILONGJIANG PROVINCE:
Table 2.118 HEILONGJIANG PROVINCE:

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

2.11.2 Heilongjiang: Retail Market Value

Table 2.119 HEILONGJIANG PROVINCE:

NON-FOOD, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND

2.11.3 Heilongjiang: Retail Market Structure
Table 2.120 HEILONGJIANG PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS,

2002-2008

2.12 Henan Province
2.12.1 Henan: Summary and Map

Table 2.121 HENAN PROVINCE:
Table 2.122 HENAN PROVINCE:
Table 2.123 HENAN PROVINCE:
Table 2.124 HENAN PROVINCE:
Table 2.125 HENAN PROVINCE:
Table 2.126 HENAN PROVINCE:
Table 2.127 HENAN PROVINCE:
Table 2.128 HENAN PROVINCE:

2.12.2 Henan: Retail Market Value

Table 2.129 HENAN PROVINCE:

2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2.12.3 Henan: Retail Market Structure

Table 2.130 HENAN PROVINCE:

2.13 Hubei Province
2.13.1 Hubei: Summary and Map

Table 2.131 HUBEI PROVINCE:
Table 2.132 HUBEI PROVINCE:
Table 2.133 HUBEI PROVINCE:
Table 2.134 HUBEI PROVINCE:
Table 2.135 HUBEI PROVINCE:
Table 2.136 HUBEI PROVINCE:
Table 2.137 HUBEI PROVINCE:
Table 2.138 HUBEI PROVINCE:

2.13.3 Hubei: Retail Market Value

RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

Table 2.139 HUBEI PROVINCE: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2002-2008

2.13.4 Hubei: Retail Market Structure
Table 2.140 HUBEI PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.14 Hunan Province
2.14.1 Hunan: Summary and Map

Table 2.141 HUNAN PROVINCE:
Table 2.142 HUNAN PROVINCE:
Table 2.143 HUNAN PROVINCE:
Table 2.144 HUNAN PROVINCE:
Table 2.145 HUNAN PROVINCE:
Table 2.146 HUNAN PROVINCE:

Table 2.147 HUNAN PROVINCE:

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
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Table 2.148 HUNAN PROVINCE: RETAIL SALES & GDP, 2002-2008
2.14.2 Hunan: Retail Market Value
Table 2.149 HUNAN PROVINCE: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,
2002-2008
2.14.3 Hunan: Retail Market Structure
Table 2.150 HUNAN PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.15 Inner Mongolia Autonomous Region
2.15.1 Inner Mongolia: Summary and Map
Table 2.151 INNER MONGOLIA AUTONOMOUS REGION: POPULATION, 2002-2008
Table 2.152 INNER MONGOLIA AUTONOMOUS REGION: HOUSEHOLDS, 2002-2008
Table 2.153 INNER MONGOLIA AUTONOMOUS REGION: EMPLOYMENT, 2002-2008
Table 2.154 INNER MONGOLIA AUTONOMOUS REGION: TOTAL CONSUMER SPENDING,
2002-2008
Table 2.155 INNER MONGOLIA AUTONOMOUS REGION: PER CAPITA CONSUMER SPENDING,
2002-2008
Table 2.156 INNER MONGOLIA AUTONOMOUS REGION: HOUSEHOLD INCOME & SPENDING,
2002-2008
Table 2.157 INNER MONGOLIA AUTONOMOUS REGION: RETAIL SALES & CONSUMER
SPENDING, 2002-2008
Table 2.158 INNER MONGOLIA AUTONOMOUS REGION: RETAIL SALES & GDP, 2002-2008
2.15.2 Inner Mongolia: Retail Market Value
Table 2.159 INNER MONGOLIA AUTONOMOUS REGION: CURRENT VALUE RETAIL SALES BY
FOOD AND NON-FOOD, 2002-2008
2.15.3 Inner Mongolia: Retail Market Structure
Table 2.160 INNER MONGOLIA AUTONOMOUS REGION: RETAIL INDUSTRY STRUCTURAL
INDICATORS, 2002-2008

2.16 Jiangsu Province
2.16.1 Jiangsu: Summary and Map
Table 2.161 JIANGSU PROVINCE: POPULATION, 2002-2008
Table 2.162 JIANGSU PROVINCE: HOUSEHOLDS, 2002-2008
Table 2.163 JIANGSU PROVINCE: EMPLOYMENT, 2002-2008
Table 2.164 JIANGSU PROVINCE: TOTAL CONSUMER SPENDING, 2002-2008
Table 2.165 JIANGSU PROVINCE: PER CAPITA CONSUMER SPENDING, 2002-2008
Table 2.166 JIANGSU PROVINCE: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.167 JIANGSU PROVINCE: RETAIL SALES & CONSUMER SPENDING, 2002-2008
Table 2.168 JIANGSU PROVINCE: RETAIL SALES & GDP, 2002-2008
2.16.2 Jiangsu: Retail Market Value
Table 2.169 JIANGSU PROVINCE: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,
2002-2008
2.16.3 Jiangsu: Retail Market Structure
Table 2.170 JIANGSU PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.17 Jiangxi Province

2.17.1 Jiangxi: Summary and Map
Table 2.171 JIANGXI PROVINCE: POPULATION, 2002-2008
Table 2.172 JIANGXI PROVINCE: HOUSEHOLDS, 2002-2008
Table 2.173 JIANGXI PROVINCE: EMPLOYMENT, 2002-2008
Table 2.174 JIANGXI PROVINCE: TOTAL CONSUMER SPENDING, 2002-2008
Table 2.175 JIANGXI PROVINCE: PER CAPITA CONSUMER SPENDING, 2002-2008
Table 2.176 JIANGXI PROVINCE: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.177 JIANGXI PROVINCE: RETAIL SALES & CONSUMER SPENDING, 2002-2008
Table 2.178 JIANGXI PROVINCE: RETAIL SALES & GDP, 2002-2008

2.17.2 Jiangxi: Retail Market Value
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Table 2.179 JIANGXI PROVINCE: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2002-2008

2.17.3 Jiangxi: Retail Market Structure
Table 2.180 JIANGXI PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.18 Jilin Province
2.18.1 Jilin: Summary and Map

Table 2.181 JILIN PROVINCE:
Table 2.182 JILIN PROVINCE:
Table 2.183 JILIN PROVINCE:
Table 2.184 JILIN PROVINCE:
Table 2.185 JILIN PROVINCE:
Table 2.186 JILIN PROVINCE:
Table 2.187 JILIN PROVINCE:
Table 2.188 JILIN PROVINCE:

2.18.2 Jilin: Retail Market Value

Table 2.189 JILIN PROVINCE:

2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2.18.3 Jilin: Retail Market Structure

Table 2.190 JILIN PROVINCE:

2.19 Liaoning Province

RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.19.1 Liaoning: Summary and Map
Table 2.191 LIAONING PROVINCE: POPULATION, 2002-2008
Table 2.192 LIAONING PROVINCE: HOUSEHOLDS, 2002-2008
Table 2.193 LIAONING PROVINCE: EMPLOYMENT, 2002-2008
Table 2.194 LIAONING PROVINCE: TOTAL CONSUMER SPENDING, 2002-2008
Table 2.195 LIAONING PROVINCE: PER CAPITA CONSUMER SPENDING, 2002-2008
Table 2.196 LIAONING PROVINCE: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.197 LIAONING PROVINCE: RETAIL SALES & CONSUMER SPENDING, 2002-2008
Table 2.198 LIAONING PROVINCE: RETAIL SALES & GDP, 2002-2008

2.19.3 Liaoning: Retail Market Value
Table 2.199 LIAONING PROVINCE: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2002-2008

2.19.3 Liaoning: Retail Market Structure
Table 2.200 LIAONING PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.20 Ningxia Hui Autonomous Region
2.20.1 Ningxia: Summary and Map
Table 2.201 NINGXIA HUI AUTONOMOUS REGION: POPULATION, 2002-2008
Table 2.202 NINGXIA HUI AUTONOMOUS REGION: HOUSEHOLDS, 2002-2008
Table 2.203 NINGXIA HUI AUTONOMOUS REGION: EMPLOYMENT, 2002-2008
Table 2.204 NINGXIA HUI AUTONOMOUS REGION: TOTAL CONSUMER SPENDING, 2002-2008
Table 2.205 NINGXIA HUI AUTONOMOUS REGION: PER CAPITA CONSUMER SPENDING,

2002-2008

Table 2.206 NINGXIA HUI AUTONOMOUS REGION: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.207 NINGXIA HUI AUTONOMOUS REGION: RETAIL SALES & CONSUMER SPENDING,

2002-2008

Table 2.208 NINGXIA HUI AUTONOMOUS REGION: RETAIL SALES & GDP, 2002-2008
2.20.2 Ningxia: Retail Market Value
Table 2.209 NINGXIA HUI AUTONOMOUS REGION: CURRENT VALUE RETAIL SALES BY FOOD

AND NON-FOOD, 2002-2008

2.20.3 Ningxia: Retail Market Structure
Table 2.210 NINGXIA HUI AUTONOMOUS REGION: RETAIL INDUSTRY STRUCTURAL

INDICATORS, 2002-2008
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2.21 Qinghai Province
2.21.1 Qinghai: Summary and Map

Table 2.211 QINGHAI PROVINCE:
Table 2.212 QINGHAI PROVINCE:
Table 2.213 QINGHAI PROVINCE:
Table 2.214 QINGHAI PROVINCE:
Table 2.215 QINGHAI PROVINCE:
Table 2.216 QINGHAI PROVINCE:
Table 2.217 QINGHAI PROVINCE:
Table 2.218 QINGHAI PROVINCE:

2.21.2 Qinghai: Retail Market Value

Table 2.219 QINGHAI PROVINCE:

2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2.21.3 Qinghai: Retail Market Structure

Table 2.220 QINGHAI PROVINCE:

2.22 Shaanxi Province
2.22.1 Shaanxi: Summary and Map

Table 2.221 SHAANXI PROVINCE:
Table 2.222 SHAANXI PROVINCE:
Table 2.223 SHAANXI PROVINCE:
Table 2.224 SHAANXI PROVINCE:
Table 2.225 SHAANXI PROVINCE:
Table 2.226 SHAANXI PROVINCE:
Table 2.227 SHAANXI PROVINCE:
Table 2.228 SHAANXI PROVINCE:

2.22.3 Shaanxi: Retail Market Value

Table 2.229 SHAANXI PROVINCE:

2002-2008

RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOQOD,

2.22.4 Shaanxi: Retail Market Structure

Table 2.230 SHAANXI PROVINCE:

2.23 Shandong Province

RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.23.1 Shandong: Summary and Map

Table 2.231 SHANDONG PROVINCE:
Table 2.232 SHANDONG PROVINCE:
Table 2.233 SHANDONG PROVINCE:
Table 2.234 SHANDONG PROVINCE:
Table 2.235 SHANDONG PROVINCE:
Table 2.236 SHANDONG PROVINCE:
Table 2.237 SHANDONG PROVINCE:
Table 2.238 SHANDONG PROVINCE:

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

2.23.2 Shandong: Retail Market Value

Table 2.239 SHANDONG PROVINCE:

2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOQOD,

2.23.3 Shandong: Retail Market Structure
Table 2.240 SHANDONG PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.24 Shanghai Municipality

2.24.1 Shanghai: Summary and Map

Table 2.241 SHANGHAI MUNICIPALITY: POPULATION, 2002-2008

Table 2.242 SHANGHAI MUNICIPALITY: HOUSEHOLDS, 2002-2008

Table 2.243 SHANGHAI MUNICIPALITY: EMPLOYMENT, 2002-2008

Table 2.244 SHANGHAI MUNICIPALITY: TOTAL CONSUMER SPENDING, 2002-2008
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Table 2.245 SHANGHAI MUNICIPALITY: PER CAPITA CONSUMER SPENDING, 2002-2008
Table 2.246 SHANGHAI MUNICIPALITY: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.247 SHANGHAI MUNICIPALITY: RETAIL SALES & CONSUMER SPENDING, 2002-2008
Table 2.248 SHANGHAI MUNICIPALITY: RETAIL SALES & GDP, 2002-2008

2.24.7 Shanghai: Retail Sales Value

Table 2.249 SHANGHAI MUNICIPALITY: CURRENT VALUE RETAIL SALES BY FOOD AND

NON-FOOD, 2002-2008

2.24.8 Shanghai: Retail Market Structure
Table 2.250 SHANGHAI MUNICIPALITY: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.25 Shanxi Province
2.25.1 Shanxi: Summary and Map

Table 2.251 SHANXI PROVINCE: POPULATION, 2002-2008

Table 2.252 SHANXI PROVINCE: HOUSEHOLDS, 2002-2008

Table 2.253 SHANXI PROVINCE: EMPLOYMENT, 2002-2008

Table 2.254 SHANXI PROVINCE: TOTAL CONSUMER SPENDING, 2002-2008

Table 2.255 SHANXI PROVINCE: PER CAPITA CONSUMER SPENDING, 2002-2008
Table 2.256 SHANXI PROVINCE: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.257 SHANXI PROVINCE: RETAIL SALES & CONSUMER SPENDING, 2002-2008
Table 2.258 SHANXI PROVINCE: RETAIL SALES & GDP, 2002-2008

2.25.2 Shanxi: Retail Market Value

Table 2.259 SHANXI PROVINCE: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2002-2008

2.25.3 Shanxi: Retail Market Structure
Table 2.260 SHANXI PROVINCE: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.26 Sichuan Province
2.26.1 Sichuan: Summary and Map

Table 2.261 SICHUAN PROVINCE:
Table 2.262 SICHUAN PROVINCE:
Table 2.263 SICHUAN PROVINCE:
Table 2.264 SICHUAN PROVINCE:
Table 2.265 SICHUAN PROVINCE:
Table 2.266 SICHUAN PROVINCE:
Table 2.267 SICHUAN PROVINCE:
Table 2.268 SICHUAN PROVINCE:

2.26.2 Sichuan: Retail Market Value

Table 2.269 SICHUAN PROVINCE:

2002-2008

POPULATION, 2002-2008

HOUSEHOLDS, 2002-2008

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOQOD,

2.26.4 Sichuan: Retail Market Structure

Table 2.270 SICHUAN PROVINCE:

2.27 Tianjin Municipality
2.27.1 Tianjin: Summary and Map

RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

Table 2.271 TIANJIN MUNICIPALITY: POPULATION, 2002-2008

Table 2.272 TIANJIN MUNICIPALITY: HOUSEHOLDS, 2002-2008

Table 2.273 TIANJIN MUNICIPALITY: EMPLOYMENT, 2002-2008

Table 2.274 TIANJIN MUNICIPALITY: TOTAL CONSUMER SPENDING, 2002-2008

Table 2.275 TIANJIN MUNICIPALITY: PER CAPITA CONSUMER SPENDING, 2002-2008
Table 2.276 TIANJIN MUNICIPALITY: HOUSEHOLD INCOME & SPENDING, 2002-2008
Table 2.277 TIANJIN MUNICIPALITY: RETAIL SALES & CONSUMER SPENDING, 2002-2008
Table 2.278 TIANJIN MUNICIPALITY: RETAIL SALES & GDP, 2002-2008

2.27.2 Tianjin: Retail Market Value

Table 2.279 TIANJIN MUNICIPALITY: CURRENT VALUE RETAIL SALES BY FOOD AND NON-FOOD,

2002-2008
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2.27.3 Tianjin: Retail Market Structure

Table 2.280 TIANJIN MUNICIPALITY: RETAIL INDUSTRY STRUCTURAL INDICATORS, 2002-2008

2.28 Tibet Autonomous Region

2.28.1 Tibet: Summary and Map
Table 2.281 TIBET AUTONOMOUS REGION
Table 2.282 TIBET AUTONOMOUS REGION

: POPULATION, 2002-2008

: HOUSEHOLDS, 2002-2008
Table 2.283 TIBET AUTONOMOUS REGION:
Table 2.284 TIBET AUTONOMOUS REGION:
Table 2.285 TIBET AUTONOMOUS REGION:
Table 2.286 TIBET AUTONOMOUS REGION:
Table 2.287 TIBET AUTONOMOUS REGION:
Table 2.288 TIBET AUTONOMOUS REGION:

EMPLOYMENT, 2002-2008

TOTAL CONSUMER SPENDING, 2002-2008

PER CAPITA CONSUMER SPENDING, 2002-2008
HOUSEHOLD INCOME & SPENDING, 2002-2008
RETAIL SALES & CONSUMER SPENDING, 2002-2008
RETAIL SALES & GDP, 2002-2008

2.28.2 Tibet: Retail Market Value
Table 2.289 TIBET AUTONOMOUS REGION:
NON-FOOD, 2002-2008
2.28.3 Tibet: Retail Market Structure
Table 2.290 TIBET AUTONOMOUS REGION:
2002-2008

2.29 Xinjiang Uygur Autonomous Region
2.29.1 Xinjiang: Summary and Map

Table 2.291 XINJIANG UYGUR AUTONOMOUS REGION:
Table 2.292 XINJIANG UYGUR AUTONOMOUS REGION:
Table 2.293 XINJIANG UYGUR AUTONOMOUS REGION:
Table 2.294 XINJIANG UYGUR AUTONOMOUS REGION:

2002-2008

Table 2.295 XINJIANG UYGUR AUTONOMOUS REGION:

2002-2008

Table 2.296 XINJIANG UYGUR AUTONOMOUS REGION:

2002-2008

Table 2.297 XINJIANG UYGUR AUTONOMOUS REGION:

2002-2008

Table 2.298 XINJIANG UYGUR AUTONOMOUS REGION:

2.29.2 Xinjiang: Retail Market Value

Table 2.299 XINJIANG UYGUR AUTONOMOUS REGION:

FOOD AND NON-FOOD, 2002-2008
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